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In December 2019, COVID-19 significantly reduced all live music concerts, bringing about a major recession in the music industry.

How did COVID-19 affect the music market?
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I tried to find a way to cope with the current difficult situation by investigating the macroscopic perspectives of the music industry and changes in people's attitudes.



Then, how did people's music listening attitudes change after COVID-19?
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It is notable that the music market is changing around music streaming, and profits from streaming are on the rise.

Platforms such as Spotify and Apple Music are leading the market, where you can find the possibility of opportunities to revitalize the music industry.



 Most people have experienced negative emotions as a result of COVID-19, and spend more time listening to music to overcome these emotions. In addition, 
people participate in online live streaming shows to cheer for their favorite musicians, looking for more ways to support to them.

What are the implications that can be obtained based on desk research?
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Key word Insight

People need their happiness and relief.

People need more interaction with those who truly care.

People need more fun things to do.

People want more enjoyable experiences in their daily lives through 
music during this challenging time.
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